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Mumbai, 2 August 

Ambuja Cement, an Adani group com-
pany, is acquiring Sanghi Cement at 
an enterprise valuation of ~6,000 
crore. 

The Adani group will invest ~4,500 
crore in acquiring the promoters’ stake 
and take over the company’s debt of 
around ~1,500 crore, a banking source 
said. An announcement is expected 
any time. 

Sanghi Cement has a capacity of 6.1 
million tonnes per annum (mtpa) and 
will help the Adani companies — 
Ambuja and its subsidiary ACC — to 
reach 140 mtpa earlier than its targeted 
date of 2030. The two companies have 
a capacity of 70 mtpa as of now. 

Sanghi Cement was facing liquidity 

issues and falling behind in its debt 
repayments. On July 6, India Ratings 
and Research downgraded Sanghi 
Industries Ltd’ (SIL’s) long-term rating 
to default category from “IND BB” with 
a negative outlook. The rating firm 
said the downgrade reflects SIL’s 

rescheduling of its interest obligations 
on the rated non-convertible deben-
tures due to liquidity issues. 

Industry sources said the cement 
sector is witnessing a consolidation 
with the top companies, such as 
UltraTech, Ambuja-ACC, Dalmia and 

JSW, looking for acquisition targets. 
Dalmia Bharat has signed an agree-

ment to acquire Jaypee Cement’s 
assets. Last year, JSW, Adani and 
UltraTech were in the race to buy 
Ambuja Cement from its former pro-
moter, Holcim. However, Adani won 
the race with its $10.5-billion offer. 

The acquisition of Sanghi Cement 
brings the Adani group back into the 
mergers and acquisitions race after it 
slowed down acquisitions following a 
negative report by American short 
seller Hindenburg Research in 
January this year. The report led to a 
sharp fall in Adani group share prices 
and promoters sold their shares to pre-
pay their debt. Some of the group com-
panies are also targeting to reduce 
their debt, one of the concerns raised 
by Hindenburg.

Adani group firm to acquire 
Sanghi Cement for ~6K crore
The group, which owns Ambuja Cement, will invest ~4,500 cr in acquiring the promoters’ stake

Digital omnichannel now accounts 
for 64% of Westlife Foodworld’s sales
SURAJEET DAS GUPTA 

New Delhi, 2 August 

McDonald’s franchisee, 
Westlife Foodworld, which 
operates in west and south 
India, has aggressively moved 
to a digital omnichannel plat-
form which now accounts for 
64 per cent of its total sales, 
up from 25 per cent just four 
years ago. 

The sharp increase has 
been propelled by the three-
fold increase in sales through 
its self-operated kiosks in Q1 
2024. These are now available 
in each restaurant, replicating 
the brand’s global focus.  

Its digital sales also include 
orders from its own apps 
(McDelivery specifically for 
India and the global app 
McDonalds) and third party 
delivery players such as 
Swiggy and Zomato, apart 
from others.     

Westlife Foodworld is also 
nearly doubling its retail out-
lets from 361 currently to 
around 580-630 restaurants 
by 2027 with an investment of 
~14 billion.   

To put it into perspective, 
the McDonald’s franchisee is 
much ahead of the kerb com-
pared to the country’s quick 
service restaurant (QSR) 

chains. It has changed with the 
pandemic. According to global 
consultancy Technopak, 80 
per cent of the business in 
FY2020 was dine-in, 5 per cent 
was takeaway and 15 per cent 
was online deliveries. 

This all changed in FY2021 
when dine-ins fell to 50 per 
cent, online deliveries rose to 
35 per cent and the rest came 
from takeaways. But in 
FY2022, online has stabilised 
at 25-30 per cent, while dine-
in is around 50-60, with the 
rest being takeaway. 

The company’s own app 
has had cumulative downloads 
of over 25 million, with a 25 per 
cent year-on-year growth of its 
monthly active users. Akshay 
Jatia, executive director of 
Westlife Foodworld, says work 
is on to launch a royalty pro-
gramme on its own India app 
by the end of the year. 

“Today customers are 
increasingly looking for a dig-
ital experience,” said Jatia. “It 
is important to have our own 
app because customers are 
looking at connecting with 

brands more so today than 
ever before, especially post-
covid. We want to build the 
brand loyalty of our super 
users and offer them a differ-
entiated experience such as 
promotions etc.”   

The company is already 
one of the top players in terms 
of sales transacted, even on 
third party apps, but many of 
them are impulse buys.    

Clearly McDonald’s has 
embraced mobile digital in 
the US in a big way and is far 
ahead of all QSR chains and 

only just behind coffee  
joints in terms of monthly 
active users. 

However, based on data ai 
figures for 2022 in India for 
the food and drink category, 
the story is different. In terms 
of downloads, Zomato and 
Swiggy are ranked at the top 
two and the only QSR in the 
top ten list is Domino’s Pizza 
(understandably as most of 
its business is delivery 
through online). 

But this could well change 
with Jatia now planning to 
revamp the app to make it 
more user friendly. 

The other big play is in put-
ting up self-ordering digital 
kiosks in each restaurant. 
Although Westlife Foodworld 
launched them in 2015, scal-
ing up has only happened in 
the last few years. After the 
initial hesitation, usage has 
gone up substantially. 

What’s more, Jatia said 
that the average order value 
on kiosks is 20-25 per cent 
higher than those ordering 
physically because customers 
can play around and custom-
ise their order at leisure. 

A similar trend is also seen 
on home delivery as the ten-
dency is to order for the family 
or larger groups.

DIGITAL PUSH
n Self-operated digital kiosks 

have seen a threefold 
increase in sales 

n Its India app McDelivery 
and McDonald’s have seen 
25 million cumulative 
downloads, and 25%  
YoY growth in monthly 
active users 

n Planning to launch a royalty 
programme on its Indian 
app by end of this year 

n Average order size on kiosks 
20% higher, the same trend 
seen in app orders 

n Nearly doubling its 
restaurants by 2027
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{g³¶w[aQ>m¶PoeZ A°ÊS> [aH$ÝñQ´>³eZ Am°’$ ’$m¶ZmpÝe¶b A°goQ>g² A°ÊS> EÝ’$mog©‘|Q> Am°’$ {g³¶w[aQ>r B§Q>aoñQ> A°³Q>, 2002 (¶mZ§Va A°³Q>) A§VJ©V Am¶Am¶E’$Eb hmo‘ ’$m¶ZmÝg {b{‘Q>oS> (nydu B§{S>¶m 
BÝ’$mobmB©Z hmD$qgJ ’$m¶ZmÝg {b. Aer kmV) (Am¶Am¶E’$Eb-EME’$Eb) H$m°nm}aoQ> H$m¶m©b¶ ßbm°Q> H«$. 98, CÚmoJ {dhma, ’o$O-IV, JwaJmd - 122015 (h[a¶mUm) Am{U emIm H$m¶m©b¶ ¶oWo:- 
Am¶Am¶E’$Eb hmD$g, gZ BÝ’$moQ>oH$ nmH©$ amoS> H«$. 16V, ßbm°Q> H«$. ~r-23, R>mUo B§SpñQ´>¶b E[a¶m, dmJio BñQ>oQ>, R>mUo-400604 H$S>o JhmU ñWmda {‘iH$VrMr {dH«$s. Á¶mAWu 
Am¶Am¶E’$Eb-EME’$Eb Mm àm{YH¥$V A{YH$mè¶m§Zr (EAmo) Am¶Am¶E’$Eb-EME’$Eb Mr WH$~mH$s dgwb H$aÊ¶mgmR>r "Oo Amho OoWo Amho VËdmZo Am{U Oo Amho Ogo Amho VËdmZo' {VÀ¶m {dH«$sÀ¶m 
h¸$mgh Imbrb H$O© ImVo/àm°ñno³Q> H«$. ‘Yrb A°³Q>À¶m H$b‘ 13(2) A§VJ©V Omar gyMZobm AZwgê$Z Imbrb {‘iH$V/VtMm H$ãOm KoVbm Amho. {dH«$s do~gmB©Q>… www.bankeauctions.com ¶oWo 
nwa{dboë¶m B©-{bbmd âb°Q>’$m°‘© ‘m’©$V {ZåZñdmjarH$mam§Ûmao H$aÊ¶mV ¶oB©b.

B©-{bbmd {Z {dH«$s H$[aVm Omhra gyMZm (n[a{eï>-IV E)({Z¶‘ 8(6) 

AQ>r Am{U eVu:- 
1. B©-{bbmdmV gh^mJr hmoÊ¶mH$[aVm BÀNw>H$ ~mobrXmam§Zr godm nwadR>mXma https://www.bankeauctions.com H$S>o Ë¶m§Mm Vnerb Zm|X{dUo Am{U bm°JB©Z AH$mD§$Q>, bm°JB©Z Am¶S>r Am{U nmgdS>© V¶ma 

H$aUo Amdí¶H$ Amho. BÀNw>H$ ~mobrXmam§Zr darb Z‘yX emIm H$m¶m©b¶mV BAagmR>r àXmZmMm Vnerb Ho$dm¶gr Am{U n°Z H$mS>©À¶m àVtgh Ë¶m§Mo {Z{dXm ànÌ nmR>{dUo/gmXa H$aUo Amdí¶H$ Amho. 
2. ~mobrXmam§Zr aH$mZm ~mobr dmT>{dÊ¶mMr a³H$‘ ‘Ü¶o Z‘yX aH$‘oÀ¶m nQ>rV Ë¶m§Mo àñVmd dmT>{dUo Amdí¶H$ Amho. Oa ~mobr {bbmdmÀ¶m g‘márÀ¶m doioÀ¶m A§{V‘ 5 {‘{ZQ>m§‘Ü¶o Ho$ë¶mg, g‘márMm doi 

AmnmoAmn 5 {‘{ZQ>m§H$arVm {dñVm[aV hmoB©b. 
3. ¶eñdr ~mobrXmam§Zr EAmo ¶m§Zr ~mobr ‘wë¶ pñdH$maë¶mnmgyZ 24 VmgmV (BAa g‘m¶mo{OV Ho$ë¶mZ§Va) ~mobr aH$‘oÀ¶m 25% Am{U ~mobr aH$‘oÀ¶m Cd©[aV 75% VmaU YZH$m|Zr {dH«$s {ZpíMV Ho$ë¶mÀ¶m 

VmaIonmgyZ 15 {Xdgm§V O‘m H$aUo Amdí¶H$ Amho. gd© O‘m Am{U àXmZ ho àXmZmÀ¶m {d{hV ‘mÜ¶‘mZo H$am¶Mo Amho. 
4. IaoXrXmamZo gog, à¶moÁ¶ ‘wÐm§H$ ewëH$ Am{U H$moUVrhr AÝ¶ d¡Ym{ZH$ WH$~mH$s qH$dm BVa WH$~mH$s Ogo H$s nm{bH$m H$a, drO à^ma, O‘rZ Am{U {‘iH$Vrer g§~§{YV gd© H$a Am{U Xamgh BVa 

AZwfm§{JH$ IM©, à^ma ̂ am¶Mo AmhoV. 
5. ~mobrXmam§Zm B©-{bbmd {dH«$s à{H«$¶oV ̂ mJ KoÊ¶mgmR>r Ë¶m§Mr ~mobr gmXa H$aÊ¶mnydu {bbmd {dH«$s Am{U {bbmd AOm©À¶m Vn{ebdma AQ>r Am{U eVuH$[aVm do~gmB©Q>  https://bankeauctions.com 

Am{U https://www.iifl.com/home-loans/properties-for-auction ‘m’©$V OmÊ¶mMm g„m XoÊ¶mV ¶oV Amho. 
6. Vnerb, ‘XV à{H«$¶m Am{U B©-{bbmdmdarb Am°ZbmB©Z à{ejUmH$[aVm ~mobrXma godm nwadR>mXma B©-‘ob Am¶S>r … support@bankeauctions.com gnmoQ>© hoënbmB©Z Z§~a … 

@7291981124/25/26 ¶m§Zm g§nH©$ H$ê$ eH$Vm. 
7.   {‘iH$VrMm Vnerb, {‘iH$VrMo {Z[ajU Am{U Am°ZbmB©Z ~mobr B. À¶m g§~§{YV H$moUË¶mhr e§Ho$H$arVm Am¶Am¶E’$Eb EME’$Eb Q>mob ’«$s H«$. 1800 2672 499 ¶oWo g.9.30 dm. 

Vo 18:00 dm. amoOr gmo‘dma Vo ewH«$dma Xaå¶mZ g§nH©$ qH$dm B©‘ob: auction.hl@iifl.com  ¶oWo B©‘obÛmao g§nH©$ H$ê$ eH$VmV  
8. darb gXa H$O©Xmam§Zm 7 {Xdgm§V àË¶j H$ãOm KoVodoir VmaU ‘Îmo‘Ü¶o Agboë¶m KaJwVr dñVw KodyZ OmÊ¶mgmR>r gyMZm ¶mÛmao XoÊ¶mV ¶oV Amho. AÝ¶Wm Am¶Am¶E’$Eb-EME’$Eb H$moUË¶mhr n[apñWVrV 

{‘iH$VrÀ¶m ZwH$gmZrgmR>r O~m~Xma amhUma Zmhr. 
9. nwT>o H$O©Xmam§Zm ¶mÛmao gyMZm XoÊ¶mV ¶oVo H$s, Oa Ë¶m§Zr gXa dñVw KodyZ OmÊ¶mg H$gya Ho$br Va darb gXa dñVw H$m¶ÚmZwgma {dH$Ê¶mV ¶oVrb. 
10. darb {d{hV doioV ¶eñdr ~mobrXma/{bbmd IaoXrXmamZo H$moUË¶mhr Q>ßß¶mda àXmZmV H$gya Ho$br Va {dH«$s aÔ H$aÊ¶mV ¶oB©b Am{U AJmoXa O‘m Ho$bobr a¸$‘ (BAa g‘m{dï>rV) Oá H$aÊ¶mV ¶oB©b Am{U 

{‘iH$V nwÝhm {dH«$sgmR>r R>odÊ¶mV ¶oB©b. 
11. EAmo ¶m§Zr H$moUVohr H$maU Z XoVm {Z{dXm/{bbmdmÀ¶m AQ>r Am{U eVu ~XbUo qH$dm nwT>o T>H$bUo/aÔ H$aÊ¶mMm h¸$ amIyZ R>odbm Amho. {Z{dXm/{bbmdm‘Ü¶o H$moUVmhr dmX Pmë¶mg Am¶Am¶E’$Eb-

EME’$EÀ¶m EAmoMm {ZU©¶ A§{V‘ amhrb. 
ga’¡$gr A°³Q>, 2002 À¶m {Z¶‘ 9 Cn {Z¶‘ (1) AÝd¶o 15 {Xdgm§Mr {dH«$s gyMZm 

H$O©Xmam§Zm {Z{dXm/{bbmdmÀ¶m VmaIonydu VmaIon¶ªV ì¶mO Am{U AZwfm§{JH$ IMm©gh darb Z‘yX a¸$‘ MwH$Vr H$aÊ¶mgmR>r ¶mÛmao gyMrV H$aÊ¶mV ¶oV Amho, H$gya Ho$ë¶mg {‘iH$VrÀ¶m {bbmd/{dH«$s H$aÊ¶mV 
¶oB©b Am{U Cd©[aV WH$~mH$s H$mhr Agë¶mg ì¶mO Am{U IMm©gh dgwb H$aÊ¶mV ¶oB©b. 
{R>H$mU… ‘w§~B©, {XZm§H$… 03-Am°JñQ>-2023 ghr/- àm{YH¥$V A{YH$mar, Am¶Am¶E’$Eb hmo‘ ’$m¶ZmÝg {b{‘Q>oS>

‘mb‘ÎmoMr VnmgUrMr VmarI:  
29-Am°JñQ>-2023, g. 1100 Vo Xþ. 1400 

BAa eodQ>Mr VmarI:  
31-Am°JñQ>-2023 gm¶§. 5 n¶ªV

B©-{bbmdmMr VmarI/doi  
04-gßQ>|.-2023, g. 1100 Vo Xþ. 1300 n¶ªV 

àXmZmMo ‘mÜ¶‘ … B©AaMo àXmZ ‘mÌ Am°ZbmB©Z nÕVrZo H$amdo. àXmZmgmR>r Vwåhr https://www.bankeauctions.com bm ̂ oQ> Úmdr Am{U {‘iH$V/VmaU ‘ÎmoH$arVm ‘mÌ CnbãY qbH$ Ûmao 
àXmZ H$amdo. 
Q>rn: àË¶oH$ {‘iH$V/VmaU ‘ÎmoH$arVm àXmZ qbH$ doJdoJir Amho. Vwåhr Omhra {bbmdmÛmao Vwåhr IaoXr H$aÊ¶mg BÀNw>H$ {‘iH$V/VmaU {‘iH$VrMr qbH$ dmnaV Agë¶mMr ImÌr H$amdr. 
¶eñdr ~mobrdarb gd© WH$~mH$s Xo¶ AmaQ>rOrEg/EZB©E’$Q>r ‘m’©$V H$aUo Amdí¶H$ Amho. ImË¶mMm Vnerb Imbrbà‘mUo… E) ImË¶mMo Zmd … Am¶Am¶E’$Eb hmo‘ ’$m¶ZmÝg {b., ~r) ~±Ho$Mo 
Zmd … ñQ>°ÊS>S>© MmQ>©S>© ~±H$, gr) ImVo H«$.: àm°ñno³Q> H«$. Ûmao 9902879xxxxx, S>r) Am¶E’$Eggr H$moS> … SCBL0036001, B) ~±H$ nÎmm: ñQ>°ÊS>S>© MmQ>©S>© ~±H$, 90 E‘.Or. amoS>, ’$moQ>©, ‘w§~B©-400001.

H$O©Xma/gh-H$O©Xma/ 
h‘rXma

‘mJUr gyMZm 
VmarI Am{U a³H$‘

ñWmda {‘iH$V/ 
VmaU ‘ÎmoMo dU©Z

àË¶j H$ãOm KoVë¶mMr 
Vm[aI

amIrd 
qH$‘V 

1. lr. bú‘rZmam¶U am‘M§Ð ̂ Å>S> 
2. lr. ̂ JdmZXmg am‘M§Ð ̂ Å>S> 
3. lr. h[a{H$eZ am‘M§Ð ̂ Å>S> 
4. lr. O¶§V ̂ JdmZXmg ̂ Å>S> 

5. gm¡. O¶lr bú‘rZmam¶U ̂ Å>S> 
6. gm¡. ‘§Ow h[aeHw$‘ma ̂ Å>S> 

7. AmaE‘~r Bìh|Q> ‘°ZoO‘|Q> àm. 
{b. 

8. lr. h[aeHw$‘ma am‘M§Ð ̂ Å>S> 
Eg. (àm°ñno³Q> H«$. 841005, 
772238, 769131 Am{U 

941120)

16-Am°JñQ>-2021 
é. 11,36,05,484/- (én¶o 

AH$am H$moQ>r N>Îmrg bmI nmM hOma 
Mmaeo Mm¡è¶mE§oer ‘mÌ)

ßbm°Q> H«$. 270, dmiHo$ída amoS>, J«°ÊQ> amoS>, ‘w§~B©, 
400006, ‘hmamï´>, ^maV ¶oWo pñWV Am{U ‘b~ma 
Am{U Hw§$~mbm {hb {d^mJmÀ¶m gr.Eg. H«$. 3 Am{U 7 
da ~m§YH$m{‘V E-1 H$mo Am°nao{Q>ìh hm¡qgJ gmogm¶Q>r 
{b. er g§~§{YV E-1 AnmQ>©‘|Q> Aem kmV 
{~pëS>¨J‘Yrb pñWV 10ì¶m ‘Oë¶mdarb âb°Q> H«$. 
103, ‘moO‘m{nV A§XmOo 1185 Mm¡.’y$Q> (MQ>B© joÌ) 
Am{U 1 H«$. ‘moH$io nm{Hª$J joÌ/ñbm°Q> E[a¶m 
‘moO‘m{nV A§XmOo 216 Mm¡.’y$Q> (18 x 12) YmaH$ 
{‘iH$VrMo gd© Vo ̂ mJ Am{U {d^mJ. (gwna {~ëQ>An 
joÌ ‘moO‘m{nV 1481 Mm¡.’y$Q>.)

31-Am°³Q>mo.-2022 é. 6,00,00,000/- 
(én¶o ghm H$moQ>r ‘mÌ)03-Owb¡-2023 

VmaIoamoOrg EHy$U WH$~mH$s 
é. 13,69,48,055/- (én¶o 

Voam H$moQ>r EH$moUgÎma bmI 
AÇ>oMmirg hOma n§MmdÞ ‘mÌ)

~mobr dmT>rd a¸$‘ é. 
6,00,000/- (én¶o ghm bmI 

‘mÌ)

Bgmam AZm‘V a³H$‘ 
(BAa) é. 

60,00,000/- (én¶o 
gmR> bmI ‘mÌ)

 UNITED INTERACTIVE LIMITED 
CIN No. : L72900MH1983PLC030920 

Website : www.unitedinteractive.in, Ph : 022-22013736 
Regd. Office : 602, Maker Bhavan III, 21, New Marine Lines, 

Mumbai-400 020 

NOTICE 

Pursuant to reg. 29 read with reg. 47 of SEBI (listing obligations and 
disclosure requirements) regulation, 2015 Notice is hereby given that 
a meeting of the Board of Directors of the Company will be held on 
August 10, 2023, inter alia to consider and approve the Unaudited 
Financial Results of the company for the Quarter ended June 30, 
2023. 

The intimation is also available on the website of the company at 
www.unitedinteractive.in and on the stock exchange website at 
www.bseindia.com 

For United Interactive Limited 
Place : Mumbai Sd/- 
Date : 02/08/2023 Company Secretary

^maV gaH$ma, 
 {dÎm Am{U {ZJ‘ ì¶dhma ‘§Ìmb¶ 

Am{W©H$ ì¶dhma {d^mJ (~±qH$J {d^mJ) 
‘w§~B© H$O© dgwbr Ý¶m¶m{YH$aU H«$. 1, ‘w§~B© ¶oWo. 

dgwbr A{YH$mar, S>rAmaQ>r-1 À¶m H$m¶m©b¶ 
2 am ‘Obm, E‘Q>rEZEb> ̂ dZ, Hw$bm~m ‘mH}$Q> Odi, Hw$bm~m, ‘w§~B© 400 005. 

nwZàm©ßVr H$m¶©dmhr H«$. 121 gZ 2022 
                                                               {ZemZr H«$. 8 

nwT>rb Vm[aI: 21.08.2023 
 ~±H$ Am°’$ ~S>moXm ....à‘mUnÌ YmaH$ 

{déÜX 
‘o. ‘°½Z‘ ñQ>rb>> Am{U BVa ...à‘mUnÌ H$O©Xma 

‘mJUr gyMZm 
gÝ‘mZZr¶ nrR>m{gZ A{YH$mar, S>rAmaQ>r- I ‘w§~B©, ¶m§Zr {ZJ©{‘V Ho$boë¶m Amo.E. H«$. 265 

gZ 2017 À¶m g§X^m©V H°$e H«o${S>Q> gw{dYo A§VJ©V é. 102,46,48,618.75 n¡go. (én¶o 
EH$eoXmoZ H$moQ>r gohoMmirg bmI AÇ>oMmirg hOma ghmeo AR>am Am{U n§À¶mhËVa n¡go) ‘m{gH$ 
AmYmao X.gm. 13.40% XamZo nwT>rb ì¶mgO gh Mr a¸$‘ ¶oUo Amho. 

Vwåhmbm ¶mÛmao gXa gyMZm àmárnmgyZ n§Yam {XdgmV darb a¸$‘ O‘m H$aÊ¶mgmR>r 
~mobm{dÊ¶mV ¶oV Amho, H$gyadma R>aë¶mg H$m¶X¶mZwgma dgwbr H$aÊ¶mV ¶oB©b  

darb gXa aH$‘oì¶{V[aº$ Vwåhr ̂ amd¶mMo Xm{¶Ëd :- 
(E)  {ZînmXZ à{H«$¶oÀ¶m gXa gyMZoZ§Va Ëd[aV gwê$ hmoUmè¶m H$mbmdYrH$[aVm Xo¶ Ago ì¶mO. 
(~r) gXa gyMZoMr ~OmdUr Am{U WH$sV aH$‘oÀ¶m dgwbrH$[aVm H$amd¶mÀ¶m BVa à{H«$¶m 

Am{U gyMZoÀ¶m g§X^m©Vrb  gd© IM©, à^ma Am{U n[aì¶¶. 
‘mÂ¶m hñVo Am{U gXa Ý¶m¶m{YH$aUmÀ¶m {e³³¶mZo 21 Owb¡, 2023 amoOr {Xbo. 
 ghr/-    

(A{OV {ÌnmR>r) 
                                                       dgwbr A{YH$mar, 
à{V, H$O© dgwbr Ý¶m¶m{YH$aU H«$. 1, ‘w§~B©  
1. ‘o. ‘°½Z‘ ñQ>rb, H$m¶m©b¶ ¶oWo 602, {g‘aZ ßbmPm, Ima amoS>, 3am Am{U 4Wm amoS> Mo H$m°Z©a, 

hm°Q>ob arJb EÝ³boìhÀ¶m ~mOwbm, Ima (npíM‘), ‘w§~B©-400052. 
2. lr. {H$emoa Jm§Yr, H$m¶m©b¶ ¶oWo 503, 5dm ‘Obm, nm‘ J«moìh H$mo-Am°n. hmCqgJ gmogm¶Q>r 

{b. 15E nydm© ‘mJ© añVm, gm§VmH«y$P (npíM‘), ‘w§~B©-400054. 
3. lr. Hw$Umb Jm§Yr, H$m¶m©b¶ ¶oWo 503, 5dm ‘Obm, nm‘ J«moìh H$mo-Am°n. hmCqgJ 
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